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Employer Sponsorship of LTC

Number of In-Force Employer Groups
(Employer-Sponsored LTC)
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Employee Participation in LTC

Number of In-Force LTC Participants
(Employer-Sponsored LTC)
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What the Carriers Will Need

B Company Information
» Name
» Business/SIC code
» Number of offices/locations

» Other voluntary benefits in place (and
participation rates)
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What the Carriers Will Need
(continued)

® Complete census data
» Age
» Sex
» Salary
» Job Category
» Location

11



What the Carriers will Need
(continued)

® Information from you
» Licensing

» Proof of CEU (if required)
» Appointment papers
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